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Without engagement, there is no learning.
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The Engaged Learner
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Brain sticky qualities for engagement
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Strategies for engagement



1. Visual Design

Design screens for clarity, memory & meaning.
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1. Visual Design

Design screens for clarity, memory & meaning.
Example:





2. Story
Incorporate story to convert information into 
meaning, engage imagination, explore 
solutions.
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2. Story
Incorporate story to convert information into 
meaning, engage imagination, explore 
solutions.
Example:





3. Social Connection

Foster an environment of co-creation & idea 
refinement through interaction & articulation.
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3. Social Connection

Foster an environment of co-creation & idea 
refinement through interaction & articulation.
Example:







4. Reflection
Foster an environment that reflects upon 
deeper connections, personalizing the learning.
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4. Reflection
Foster an environment that reflects upon 
deeper connections, personalizing the learning.
Example:





5. Discovery

Foster an environment of discovery sparking 
curiosity through choice & exploration.
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5. Discovery

Foster an environment of discovery sparking 
curiosity through choice & exploration.
Example:





5 Engagement Super Strategies

1. Visual Design
2. Story
3. Social Connection
4. Reflection
5. Discovery
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Contact me to work with your team bridging neuroscience to learning strategy.

InspirEd Mission: Design effective, meaningful, and memorable learning that 
elevates workforce performance and job satisfaction.
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