a Minnesota eLearning Summit

Minnesota eLearning Summit 2016

Jul 27th, 10:00 AM - 11:00 AM

Engaged Brains: Strategies for Mastering Learner
Engagement

Tracy King
InspirEd, tracy@inspired-ed.com

Follow this and additional works at: http://pubs.lib.umn.edu/minnesota-elearning-summit

Tracy King, "Engaged Brains: Strategies for Mastering Learner Engagement" (July 27, 2016). Minnesota eLearning Summit. Paper 47.
http://pubs.]ib.umn.edu/minnesota-elearning-summit/2016/program/47

The Minnesota eLearning Summit conference proceedings are produced by
the University of Minnesota Libraries Publishing. Authors retain ownership
@

of their presentation materials. These materials are protected under

copyright and should not be used without permission unless otherwise LIBRARIES
noted. publishing


http://pubs.lib.umn.edu/minnesota-elearning-summit?utm_source=pubs.lib.umn.edu%2Fminnesota-elearning-summit%2F2016%2Fprogram%2F47&utm_medium=PDF&utm_campaign=PDFCoverPages
http://pubs.lib.umn.edu/minnesota-elearning-summit?utm_source=pubs.lib.umn.edu%2Fminnesota-elearning-summit%2F2016%2Fprogram%2F47&utm_medium=PDF&utm_campaign=PDFCoverPages
http://pubs.lib.umn.edu/minnesota-elearning-summit?utm_source=pubs.lib.umn.edu%2Fminnesota-elearning-summit%2F2016%2Fprogram%2F47&utm_medium=PDF&utm_campaign=PDFCoverPages
http://pubs.lib.umn.edu/minnesota-elearning-summit/2016?utm_source=pubs.lib.umn.edu%2Fminnesota-elearning-summit%2F2016%2Fprogram%2F47&utm_medium=PDF&utm_campaign=PDFCoverPages
http://pubs.lib.umn.edu/minnesota-elearning-summit?utm_source=pubs.lib.umn.edu%2Fminnesota-elearning-summit%2F2016%2Fprogram%2F47&utm_medium=PDF&utm_campaign=PDFCoverPages
http://pubs.lib.umn.edu/?utm_source=pubs.lib.umn.edu%2Fminnesota-elearning-summit%2F2016%2Fprogram%2F47&utm_medium=PDF&utm_campaign=PDFCoverPages
http://pubs.lib.umn.edu/?utm_source=pubs.lib.umn.edu%2Fminnesota-elearning-summit%2F2016%2Fprogram%2F47&utm_medium=PDF&utm_campaign=PDFCoverPages




Engaged Brains: Strategies for

Mastering Learner Engagement

Tracy King, MA, CAE

@Tracylnspired é

Inspirtd



ent, there is no learning.







Context: Engagement Influencers

learning
cycle

environme culture

Inspirtd




Context: Engagement Influencers

/ﬂ design content

foster inclusivity

learning
cycle

Design UX/LX

~_L _

environme culture //;//;/%

£~

Inspirco




The Engaged Learner
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1. Visual Design

Design screens for clarity, memory & meaning.
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1. Visual Design

Design screens for clarity, memory & meaning.

Example:

= Case Summary
- 12 week old infant
. here for a well-child
visit
- Weight today is 2.8
kg, birthweight was
3.2 kg
+ Mother has concerns
about feeding.
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Case Summary
12 week old infant
here for a well-child
visit
Weight today is 2.8
kg, birthweight was
3.2 kg

- Mother has concerns
about feeding.




2. Story

Incorporate story to convert information into
meaning, engage imagination, explore
solutions.
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2. Story

Incorporate story to convert information into
meaning, engage imagination, explore
solutions.

Example:
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3. Social Connection

Foster an environment of co-creation & idea
refinement through interaction & articulation.
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3. Social Connection

Foster an environment of co-creation & idea
refinement through interaction & articulation.

Example:

NORTH of SIXTY
The mission of North of Sixty® is to create a glob:

RECENT TORIES ADDED TO THE TAPESTR
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NORTH of SIXTY

The mission of North of Sixty® is to create a global tapestry of climate stories, weaving together the history and culture of Arctic communities

worldwide and preserving the voices and ecological knowledge of generations. We have 28 stories and counting

April 15: Into the Wing

RECENT 10 STORIES ADDED TO THE TAPESTRY
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g. Spiral What is Spiral?  Howitworks  Ourapps  Why use Spiral?

How it works

Our unique three-way view connects individual students into one collaborative team.

Collect your resources Share your resources Students use their Monitor individual Share responses
together in Spiral on the whiteboard and personal devices to responses and provide anonymously on the
before a lesson launch class actively contribute to personal feedback from whiteboard, address
collaboration activities your chosen activity your own mobile device common
misconceptions and
celebrate excellent
contributions




4. Reflection

Foster an environment that reflects upon
deeper connections, personalizing the learning.

&

InspirEd



novelty

surprise
tap emotions
tap curiosity
comparisons

contrast
patterns
repetition
dissonance
prominence
visual appeal
scannable

personalized
relevant
meaningful
connects to PK
chunked
sequenced
associations
tap values

choice/discovery

problem solving
feedback
challenge
mastery

social
belief in benefit
self expression




4. Reflection

Foster an environment that reflects upon
deeper connections, personalizing the learning.

Example:

@ DPan Roam’s

Napkin Academy

Use Fiah:rc—; to olarifq wmrloxih,, banish confusion and defeat fear.
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5. Discovery

Foster an environment of discovery sparking
curiosity through choice & exploration.
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5. Discovery

Foster an environment of discovery spark
curiosity through choice & exploration
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5 Engagement Super Strategies

. Visual Design

. Story

. Social Connection
. Reflection

. Discovery
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Let’s Connect!

Tracy King, MA, CFD, CAE

e: tracy@inspired-ed.com

w: www.inspired-ed.com

b: www.edthreads.com

t: @Tracylnspired

f: https://www.facebook.com/TracyKing.InspirEd
li: http://www.linkedin.com/in/tracylking

Contact me to work with your team bridging neuroscience to learning strategy.

InspirEd Mission: Design effective, meaningful, and memorable learning that
elevates workforce performance and job satisfaction.
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Key Resources

* Jarvela, S & Renninger, K. (2014) “Designing for Learning: Interest, Motivation,
and Engagement.” In K Sawyer, Ed, The Cambridge Handbook of Learning
Sciences, 2nd Ed. (pp 668-685) Cambridge University Press: NY, NY.

Malamed, C. (2011) Visual Language for Designers: Principles for Creating
Graphics People Understand. Rockport: Beverly, MA.

Peters, D. (2014) Interface Design for Learning. New Riders: San Francisco, CA
Sousa, D. (2011) How the Brain Learns, 4th Ed. Corwin: Thousand Oaks, CA.
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San Francisco, CA. 7
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